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Standardization and certification of the pet-friendly services

Introduction
The Elaborate Standardization and certification of pet-friendly services are based on the
following foundations:
 Growth in the number of pets per household and the demand for pet-friendly
tourist offers;
 Social-responsible behavior within the community;
 The need for education and business improvement of pet-friendly hotels and hosts in
the territory of APV;
 Digitization and modern trends in economy and tourism in our country and in the
world;
Importance of pet-friendly services standardization and certification:







Established norms of business aligned with legal and social norms;
Clearly defined Pet policy;
Possession of equipment for receiving pets;
Trained staff and correct business procedures (Pet SOP);
High-quality service;
Quality mark on the facility and on the digital platform www.pettraveladvisor.com;

The goal of creating the pet-friendly standardization and certification study service:










4

Informing and educating pet owners;
Training and business standardization of tourist workers and caterers;
Connecting the local community - pet-friendly providers;
Accelerating the development of destinations and thematic tourism in APV;
Building a healthier society and culture in which rules are followed and mutual
respect and tolerance are fostered;
Application of unique standardization in accordance with the best world practices;
Presentation of professional work and analysis on which Standardization and
certification of pet-friendly services are based;
Involvement of Tourist Organizations, Chamber of Commerce, Education as well as
other state and private institutions, associations, and organizations in the further
development of the project;
Proposing the introduction of necessary measures and harmonizing them with valid
legal regulations in the territory of the APV;

Standardization and certification of the pet-friendly services

Terminology used

Standard - a set of basic and advanced equipment as well as services that can be provided
to visitors accompanied by pets.

Standardization – the fulfillment of equipment criteria for the reception of pets and
defining internal business regulations and procedures in accordance with the best world
practices.

Certification - differentiation of hosts who meet the minimum criteria and provide better
quality services compared to the competition, with the award of a quality label "Pet friendly
Certified".

Categorization - ranking of certified facilities based on criteria set at the end of the
calendar year
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Analysis of pet industries and the impact on the economy
and tourism
Development of new industries
Pet-friendly services and products can be represented in various industries and activities. For
years, companies from various sectors have been targeting pet owners looking for
premium products and services for their furry friends.
The COVID-19 pandemic has brought about a critical shift in shopping behavior. Among
other things, it has increased the consumption of products within the premium sector, both
for people and their pets.
In an attempt to take advantage of the growing number of pet owners around the world,
companies are trying to attract a new group of consumers who don't mind spending more
money to provide the highest level of comfort for their pets.
Regional differences
Although there is still no clear pattern, the industry insiders believe that the most significant
growth in interest in this specific segment is currently occurring in the US, the UK, and the
Asia-Pacific region. Recent figures from MoneySuperMarket show that UK pet owners
spend nearly £500 (€592/$654) a year on luxury items for their pets, particularly treats and
toys. In addition, more than 7 out of 10 are willing to spend more on luxuries for their
animals than for themselves.
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1. Fashion and design
It is almost impossible to find an international designer brand without a line of products
dedicated to pets, especially dogs.
One of the most popular is Louis Vuitton, which represents a selection of must-have
accessories for pet owners who want to pamper their animals. One of the most famous
products is the fashionable dog bag, but the brand also has exclusively designed pet collars
and soft blankets.
Likewise, the Italian designer Prada offers a wide range of accessories for animals. These
include a crystal-embellished satin pet collar and a variety of hooded raincoats in nylon –
one of the brand's most distinctive fabrics.
In 2021, as part of its home collection, Versace introduced a new line of plush pet beds
decorated with gold baroque accents, referencing the iconic Versace bathrobes. The brand
also sells collars, leashes, and harnesses decorated with gold Medusa medallions.
The French brand Hermès has introduced two new luxury products to its portfolio. One of
them is the Cavaletti portable dog house inspired by equestrian show grounds. The second is
a reinvented dog bag made from lightweight canvas fabric. "Designed for practical everyday
use, it also has a leather name tag and a metal plate ready to accept the dog's name" the
product description states.
Zara Home has also recently launched a collection for dogs, including clothing, accessories,
toys, and even customizable beds.
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2.Accomodation
As traveling with animals becomes the new normal, hotel chains around the world are
joining the trend by providing an extra warm welcome to guests' pets.
According to Matt Schuyler, the brand director for Hilton, travelers today are looking for
accommodations that are "100% pet-friendly" instead of just "pet-tolerant."
Canopy, one of the brands of the hotel chain, has recently launched the "Paws in the
Neighborhood" program. This initiative includes access to a dog bed, food, water bowls,
treats, and a guide to activities.
In a similar context, a few months ago Mars Petcare and Hilton began a partnership to set
new standards and consolidate pet-friendly travel. The contract covers 100% of the facilities
Canopy by Hilton, Embassy Suites by Hilton , Hilton Garden Inn , Hampton by Hilton, Tru
by Hilton, Homewood Suites by Hilton, and Home2 Suites by Hilton across the US and Canada.
Pet owners can pay $50 (€45) to gain access to the Mars Petcare digital service. The first of
its kind for the travel industry, it provides access to pet health, wellness, and behavioral
experts to answer any questions that may arise during travel.
According to Ikdeep Singh, regional president of Mars Petcare North America, the service
addresses a "common pain point" for pet owners.
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3. Transport
Just a few months ago, carmaker Nissan launched a new range of products called the Dog
Pack, including a package of new accessories and merchandise for its crossovers and SUVs to
ensure owners' four-legged friends are comfortable on the road. The range, which is
currently available to customers in Australia, includes a rear protective tray or mat, a
reflective shield, a four-piece dog travel set - comprising a bowl for easy storage, a litter bag
holder, and a food bag - as well as a boot organizer above the seat and dog bed on all
grounds.
Despite it still being early days since the launch, the company says users have received the
new service "very well". Another Japanese manufacturer, Honda, introduced a range of
dog-related car accessories in 2021, including an innovative dog carrier that fits into the
seat.
4. Nutrition and care
Natural products for both pets and people continue to gain popularity. People are
passionate about improving the health of our planet and are wary of the toxicity of
synthetic chemicals and harmful materials. To reduce their pets' carbon footprints, pet
owners are choosing natural pet products.
Top selling natural pet products include:






Food
Means against fleas and ticks
Care products
Products for senior pets
Toys

Manufacturers have been working on the premiumization of pet food for several years, and
new pet food products that resemble existing luxury goods for human consumption are
slowly appearing on the market.
London Fine Foods Group, a supplier of Michelin-starred restaurants in Great Britain and
Ireland, has created caviar specially designed for dog nutrition. "Dogviar is a fu n and
innovative complementary pet food for puppies and dogs. It's a luxurious sturgeon caviar
pet treat that contains 4% pure caviar oil," explains director Jemima Benning for PETS
International.
The product is rich in omega-3, 6, and 9 and is presented to dog owners as an additional
sustainable by-product of sturgeon roe and placenta. "Dogviar uses pure caviar oil as
opposed to traditional caviar," adds Benning. The product has already attracted interest
from some individuals on social media and the company expects to establish more businessto-business sales later this year.
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Meanwhile, in the US, PetWineShop provides liquid supplements and drinks for pets.
Among the most popular items are "wines" for cats and dogs; cat wines are catnip liquid
products, while 2 flagship dog wines "ZinfanTail" and "Chardognau" contain 100% Alaskan
fish oil and glucosamine for bone health.

"We're in the process of releasing several other combinations to help our furry friends stay
hydrated in the most stylish way possible," comments founder Brandon Zavala. The
products are mainly sold in pet stores and online, and the company expects to generate
revenue of $400,000 (€364,950) in 2022.
Also, mobile pet care has seen significant growth over the past few years, and as people
spend more time at home, the growth has continued to increase.
Mobile grooming gives groomers the ability to perform a full range of services at the pet
owner's doorstep.
Mobile service is popular because:
 It's convenient and fits into a pet owner's schedule.
 Reduces pet stress, making it ideal for anxious or aggressive pets.
 It is safe for elderly people who have difficulty moving.
 A pet does not have to wait hours in a cage.
 It provides a safe alternative for people who are hesitant to go outside during the
pandemic.
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5. Insurance
Pet health insurance is considered the best way for people to cover the more expensive
and unexpected medical needs of their pets. According to Grand View Research, the size of
the global pet insurance market was valued at $3.8 billion in 2019 and is expected to reach
$4.4 billion in 2020.
This trend continues to grow due to the facts:

People treat their pets like family.

Pets live longer, they need more medical care.

Veterinary technology advances, generating more expensive medical care.
Ongoing trends in pet industry
6. Keeping and walking pets
7. Bathing, cutting, and grooming of pets
8. Transport of pets
9. Premium Pet Spas: Pet Acupuncture, Pedicures, Massages, Facials, and Spa Treatments.
10. Photo of pets
11. Self-service laundry
12. Veterinary telehealth services
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Thematic tourism
At the end of the 20th century, intensive changes took place in the field of information
technologies. The development and application of the Internet in tourism have led to major
changes in this activity.
Personal computers have become a part of almost every household, and "online" business in
the promotion, distribution, and sale of tourist services is gaining more and more
importance. The use of the Internet to book travel services directly by consumers or by
travel agents has dramatically changed the nature of travel distribution channels. The
electronic distribution of products has generally caused a reduction in the number of travel
agents to a greater extent than in other industries.
Social networks have contributed to communication in different ways, using blogs,
comments, email addresses, sharing texts, audio and video recordings, photos, and thus
exchanging experiences in all spheres, including tourism.
The introduction of smartphones led to an even greater and faster fluctuation of
information, and will contribute to even more drastic changes in the reservation and
payment systems.
All of the above has led to potential tourists being much more informed. They start looking
for better services; they want more detailed offers, both in relation to its content and to
the overall arrangement; they are becoming more mobile and less loyal; they are more and
more price sensitive comparing more and more offers; they try to have more short
vacations; they make the travel decision at the last minute, which leads to a reduction in
the time between booking and using the service. They no longer want standardized and
tightly packaged trips, created on the principle of a production line, but demand a great
deal of flexibility based on sustainability and individual orientation.
In order for the specific requirements inherent to individuals to be met, the tourist offer
should be filled with various contents and programs. This is where the era of thematic
tourism or tourism of special interests, which includes pet-friendly, is born.
The main characteristics of thematic tourism:
• Trips are predominantly individual or in the form of smaller groups;
• The tourist group is connected by similar or the same needs, wishes, and motives;
• The offer is more flexible and corresponds to the personal preferences of consumers;
• Various types of experiences are present (relaxing, adventurous, intellectual...);
• The organizational and marketing approach is adapted to the target group;
• A specific offer requires a specific qualification of personnel;
• The principles of sustainable development are respected;
• Strives for a high quality service;
• There is a greater diversity of tourists in the receptive region.
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Differences between mass and thematic tourism exist both in general characteristics and in
the behavior and peculiarities of tourists.
The modern tourist market has experienced great qualitative and quantitative changes. The
tourism market is no longer seen as a simple relationship between fixed supply and flexible
demand. Today, demand represents an extremely unstable category, whose changes are
difficult to predict. The success of tourist companies is uncertain and closely related to
changes in the field of tourist demand. It is necessary that the tourist offer is constantly
adjusted, based on the examination of the wishes and needs of the tourists themselves.
Forms of thematic tourism:

According to the need for movement
Recreational, Cultural, Combined

According to types of destination
Coastal, Mountain, Urban, Spa

According to the type of transport
Motor tourism, Nautical, Cycling, Air tourism

According to the annual period
Winter, Summer, Seasonal, Pre-season, Post-season

According to the type of activity
Transit, Excursion, Residence

According to the structure of the participants
Children's, Youth, Senior tourism, Family tourism

In addition to the basic forms of thematic tourism, we also have various sub-forms of
thematic tourism, such as geo-tourism, ecotourism, hunting and fishing, sportsrecreational, religious, educational, congress, business, adventure, village (rural),
gastronomic, wine, event ... and the one we deal with in this Elaborate - tourism in the
company of a pet, i.e. pet-friendly tourism.
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Meaning of pet-friendly
Literally, the meaning of pet-friendly is to be friendly towards pets.
In practical and business language, the term pet-friendly means the reception and hosting of
pets in a facility, and the term is most often used when talking about hotels and catering.

Pet-friendly services and tourism
Since tourism is one of the areas that dictate trends at the global level, it is understandable
that the implementation of the pet policies in Serbia starts from there.
Therefore, for years now, we have been developing new pet-friendly activities related to
tourism, such as transport services, but also crafts, art, education, etc. Transportation,
accommodation and various entertainment facilities, care and walking, bathing,
beautification, clothing - are all segments for which the demand is growing, and their
implementation depends on how they fit into the business policy.
Although according to official data from the Veterinary Administration of the Ministry of
Agriculture, Forestry and Water Management, there are over half a million marked dogs
and over seventy thousand cats on the territory of Serbia, in Serbia the rights of animals are
recognized more often formally than substantively and there are a large number of open
topics and questions.
Thus, for example, while the transport of animals by plane (although with certain
restrictions) and by train is allowed, owners still cannot enter passenger buses with their
pets, even with carriers. The Road Transport Act prohibits the transport of animals by
passenger buses.
You can read about the conditions for transporting pets in public transport in the Decisions
on public scheduled passenger transport of certain territories.
Although there are more and more places that have the label " pet-friendly " and their
number is increasing every day, others do not want pets, justifying themselves by hygiene,
sanitary regulations, the need for peace, etc.
How to organize pet-friendly facilities and which facilities can be pet-friendly, is an
important question for those who want to allow access to pets.
In Decisions on keeping domestic animals and pets on their territory, local governments
prescribe the obligation of the owners or users of facilities in public use (cafes, mixed
stores, transport...) to display in a visible place a notice about the free access, i.e. the
prohibition of the access to pets into the facility.
14
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In other words, it is up to the owner to allow or not to make an object pet-friendly. The
choice is made based on the kind of clients they want to have, the relationship between
income and obligations, and finally personal emotions towards pets.
This brings us to one of the biggest problems of this type of service, which everyone offers in
their own way, where there is often no pet policy document that would equally protect both
the provider and the user and thus facilitate its implementation.
While e.g. in Germany, Austria, and France, more than 40% of hotels are pet-friendly, and
the rules are often defined in more detail, the amount of possible additional costs and
deposits, along with highlighted areas where pets are allowed, etc., in Serbia, the rules are
usually not even set.
Through this, we come to the conclusion that everything does not end only with the choice
"yes or no" pet-friendly but in the set of admission rules. The solution lies in the adoption of
norms or standards that define equal frameworks of the Pet Policy document for all
restaurateurs and guests, respecting the needs and wishes of both parties.
Such a system is implemented through the Pet Travel Advisor certification and through it,
every service provider acquires qualified personnel who apply, implement and control the
standard.
When we talk about tourism, it is important to point out the fact that people who have
four-legged companions, as a rule, take several short vacations during the year, and at the
same time they are ready to pay more for pet-friendly services.
This practically means that the number of arrivals increases even in the off-season, and
more visits during the year mean more income for both hoteliers and restaurateurs, as well as
for other service providers. In addition, research shows that people who travel with pets are
more willing to leave a positive comment on the Internet about the services provided and
share good experiences with the same interest group of travelers.
The positioning and presentation of pet-friendly facilities would thus bring a long-term
benefit in terms of attracting not only domestic but also foreign guests. Greater rights,
logically, imply greater obligations, as well as the responsibilities of the owners.
Pet-friendly base service is to look at pets as regular guests and make sure they are satisfied
and accepted in the best way.
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Trends and statistics in pet-friendly economy and tourism
For travelers around the world, 2020 has been a major disruption. But for pets? It might
have been the best year ever. They had to spend extended periods of time at home in
quarantine with their human families. And, with the pandemic shifting the focus of travel to
vacations within drivable distances, many pets have been able to travel with their owners.
"During the pandemic, we've seen a lot more people traveling with their pets," says
Tarundeep Singh, product manager at Booking.com. "With more people d riving to their
destination, it's easy for them to bring their pets as well."

A growing health market
Pet ownership has increased since the start of the pandemic, especially in the US, the
world's largest pet market. Many U.S. based animal shelters have reported an increase in
pet adoptions, and the market for pet products continues to grow.
According to the American Pet Association's most recent survey of pet owners, 67% of
American households own a pet. They continue to spend more each year, with an
estimated US$99 billion spent in 2020, up 3% year-over-year.

Pet-friendly as a filter in search
Although the pandemic has limited most trips, one striking detail about pets and travel is
how popular the pet-friendly filter is. The use of the filter has been on the rise for the past
two years and reflects one of Booking.com's key travel predictions for increasing petfriendly trips. Its use has more than doubled since travel restrictions began.
“Pet-friendly filter is the third most used filter in the objects section” says Singh. "Behind
the pool and parking lot."
Pets have always been an important aspect of travel and welcoming them has clear benefits
for partners. In addition to reaching a wider booking audience, it can help offset low
bookings during the off-season.
Pet owners are also generally willing to pay more to bring their four -legged family
members, which means a higher price or fee can be charged for pets meeting their very
specific needs.
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Hotel offer for dogs
Many hotels are pet-friendly - but some go further and do so with a much more advanced
offer and set of services.
Basic equipment according to Pet Travel Advisor standardization includes a bowl and bed
for a pet, while advanced includes treats, hygiene products, places for play and training,
sales of equipment, as well as services of sitting, walking, beautification...
It is important for customers that hotels are transparent about these details in order to
avoid false expectations. Whatever your business philosophy is, it is better for both you and
your visitors if the rules are known in advance.

What do pet owners want?
Pet owners usually start their search for accommodation by looking for pet-friendly
activities in the area, such as places to walk their dog in a nearby park, but also restaurants,
shopping centers, and beaches – more precisely anything they can visit together.
The offer of equipment in the room and additional services for pets make a big difference
that the owners know to appreciate when choosing accommodation.
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2020 pet travel trends statistics say over half of pet owners plan to travel with them, and
approximately 2 million pets board commercial flights each year.
Pet Travel Advisor supports the importance of traveling with pets, most of which are dogs,
and understands how important a part of the travel industry it is. Considering that more
than a third of owners say they won't travel without their four-legged friend, we want to
help them along the way for both private and business trips.
It's also a fact that owners often sacrifice the length and frequency of vacations as a result of
having a dog waiting for them, and highly value accommodations and destinations where their
pets are welcome. Increasing the ability and ease with which they can take their furry
companions can encourage these travelers to travel longer and more often.
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2.40 billion international tourists were recorded in 2020 according to
Worlddata.com
According to statistics from Statista.com, there are 470 million dogs as pets in 2018
and the number is growing year by year.
Tripadvisor.com, 53% of travelers take their pets on vacation, so pet-friendly
accommodation is certainly a growing trend.
The pet filter is the third most used filter on Booking.com
Depending on the country, 30-70% of available accommodation accepts pets as
guests.
Luxury individual online travel services, especially thematically oriented, are an
increasingly popular category
The global pet industry will be worth over $260 billion by 2025.
An estimated 2 million pets travel on commercial flights each year.
52% of owners surveyed said they only stay in pet-friendly establishments
6% of pets are carried on airplanes each year.
27% of people said they want to see more pet-friendly hotels and resorts.
16% would also like to see pets in pubs.
15% would like to see more pet-friendly beaches, while 14% want more pet-friendly
restaurants
A recent survey found that 27% of dog owners are planning one or two trips with
their furry friend this year
37% plan to travel 3 to 5 times, while 31% intend to travel with their pet six or more
times during the year
More than half of the owners plan to travel with their companions this year.
37% of owners have given up traveling to stay at home with their dog
78% of owners and their four-legged friends drive and fly together more now than
ever before.
37% of family’s travel with their furry friends. This is an increase of 19% in the last
decade.

Standardization and certification of the pet-friendly services

Pet-friendly services and marketing
Many challenges faced the whole world, including the tourism and hotel industry during the
pandemic. Some changes have accelerated, and some new needs have appeared.
Having a pet-friendly travel marketing strategy isn't new, but we really underestimated the
destinations travelers will go to with their pets and how the trend will grow.
According to Rover research, 10% have hidden their dog in their luggage to sneak it into a
hotel and 3% have tried to disguise their dog as a baby when boarding a plane.
The American Society for the Prevention of Cruelty to Animals (ASPCA) found that more
than a fifth of American households had adopted a pet during the pandemic. Accordingly,
the global pet services market size is expected to expand at a compound annual growth
rate (CAGR) of 9.1% from USD 23 billion in 2022 to USD 30 billion in 2030.
This shift in the market provides destination marketing organizations with an opportunity to
appeal to travelers with pets who may not have otherwise considered the destination.
Introducing unique events and activities, pet-friendly amenities, and essential services can
help position a destination as pet-friendly.
In addition, data published by Pet Product News suggests that the demographics of pet
owners include more women, wealthier, older and educated.
Marketing growth should be taken into consideration by rethinking marketing strategy
and tactics for pet-friendly travel.

Targeted by travelers with pets
The unique disposition and the low level of necessary care equipment make dogs the most
popular companion pets. PBS, a UK-based travel agency that specializes in pet travel, found
that dogs make up 58% of pet travel. Cats were close behind, accounting for 22% of pet
trips, with birds in third place.
Reaching out to potential visitors researching dog-friendly destinations starts with the
phrase "dog friendly." Google's Keyword Planner reported that the term "dog friendly" had a
24-month peak in April 2022 with 174% year-over-year growth.
The top terms that include the phrase "dog friendly" read as they came from a travel digital
marketing agency's handbook:
 dog friendly hotels
 dog friendly accommodation
19
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dog friendly beach near me
dog friendly lake near me
dog friendly vacations
dog friendly campsites

Developing a travel SEO strategy or travel search marketing campaign around these types of
terms can reach high-intent travelers looking for their next adventure.

Pet-friendly inquires
Users researching their travels with their pets are looking for ideas on how to spend time
with their pets. Researching pet-friendly activities, events, services, and locations, then
presenting them in a travel format. This type of travel content marketing can help shorten
the research process for search engines while highlighting the best of a destination.
Presenting brand-relevant offers built around seasons, popular destination holidays, and
travel lengths can add additional context for the user. More offers mean more
opportunities to introduce stakeholders and pet-friendly amenities.

Reach the local population and stimulate new markets
A pet-friendly strategy for destination marketing organizations should include reaching
audiences that may be closer than traditional site visits.
The Rover survey also found that 37% of dog owners skipped a holiday to stay with their
dog, and 38% drove instead of flying to their destination.
Offers created with locals, day trippers and frequent travelers can help show a different
side of a destination. In addition, the development of recurring events based on the
participation of dogs can regularly activate this group.
Marketing of pet influencers
Pet content is among the most popular types of content on social media. It seems like
everyone loves a cute pet or one that can do a clever trick, which explains why there are
dogs that have millions of followers.
Unlike traditional influencers, pets can bring positive emotions in a way that humans may
not. Using this approach pets can showcase a destination's pet-friendly benefits, build
brand impressions, and drive engagement and consideration.
20
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Explore Georgia successfully ran a social media campaign that included not only pet
influencers, but also other visitors who brought their pets with them. CrowdRiff reported
that the #ExloreGeorgiaPup campaign only reached 1.1 million impressions on Facebook
with an engagement rate of 2.3%, as well as an average of 2.15% engagement on petrelated tweets.
The increased rate of pet ownership since the start of the 2020 pandemic will have a lasting
impact on consumer spending. Destinations that can position themselves as pet-friendly for
travelers will have an advantage in creating loyalty from a new demographic.
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Legal framework
World trends and regulations that control development
Serbia is a country in transition, aspiring toward EU membership. On that path, Serbia must
harmonize its legislation with EU legislation. It mainly refers to issues related to justice,
economy, health, and human rights. However, the main emphasis of European values is on
creating a humane and empathetic society.
A humane society is not only reflected in how we treat other people, but also in how we
treat other living beings with whom we share the planet. This especially applies to pets, as
they represent a significant social trend of modern times.
The European Union recognized this in the middle of the 20th century, and at the level of
the UN and the Council of Europe, it adopted a document called the "Convention on the
Protection of Animals".
One of those conventions is the European Convention on the Protection of Laboratory
Animals and Pets.
This Convention changed the existing legal framework in the first place because it
recognized animals in general as "sentient beings" that feel fear, pain, and stress. For pets,
this is significant because, with this document, dogs and cats stopped being treated as
"things" and the Animal Welfare Act itself was raised to a higher level, where animal rights
are discussed, first and foremost - the right to pleasant emotional experiences.
The Parliament of Serbia ratified this Convention and thereby committed to including it in
its legislation, specifically in the existing Law on Animal Welfare adopted in 2009.
For our country in terms of EU integration, this means that we as a society have to raise the
care of pets to a much higher level than it is now.
Today, pets are members of the family. Owners treat their dogs as equal members of their
family, and put their needs on the same level as their own. This practically means that the
owners want their pet to go everywhere with them, and they do not want to leave it aside
while they travel, or go to shops, banks, pharmacies, etc.
If we talk about travel and tourism, it is an interesting fact that today almost every third
household has a dog, so if we connect that with the fact that owners want to travel with
their pets, then it is clear to us why pet-friendly tourism is on the rise today, as well as petfriendly culture in general.
America is one of the biggest pet-friendly countries and many trends from the pet industry
have arrived in Europe directly from America.
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So today we can see toilets for pets in European airports, also in parks for people there are
also mini toilets for pets, with water fountains and machines with poop bags.
In addition to classic content, dog parks also have informative and educational boards
where you can find various notices about holding workshops and interesting training
sessions for both owners and dogs.
Catering establishments are mostly pet-friendly, where the staff is very kind to both the dog
and the owner, and they do not miss the opportunity to give the dog a treat, but also to
draw the attention of the owner if their pet becomes too restless in the restaurant.
Hotels have developed pet-friendly policies with well-defined standards and trained staff.
Countries such as Italy, Austria, Spain, Germany, have the best animal welfare laws, and
pets are welcome in all facilities and institutions where their owners can enter, regardless of
whether the dog is a large or small breed.
Also, today, in the 21st century, there is no longer a question as to whether pets have a
beneficial effect on people's health because science has proven that owning a pet brings
many benefits to the psychophysical health of people, especially children. In accordance
with science and medicine, it is nothing new in the world today that specially trained
"emotional support dogs" enter hospitals, school and preschool institutions, geriatric
centers and shelters for children, and provide mental support to patients and users of these
institutions.
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Laws and by-laws within Serbia and Vojvodina
Our country has two existing laws that regulate the ways of keeping and treating pets,
namely:
1. Law on Veterinary Medicine
2. Animal Welfare Act
These two legal acts stipulate that pets, specifically dogs, must be regularly vaccinated and
chipped on the owner, that their well-being must be respected and that they must not be
inflicted with pain and stress.
The veterinary inspection is responsible for control regarding the observance and
implementation of these laws.
By-laws that more closely define the ways of keeping dogs on the premises, as well as the
ways of walking dogs in the urban environment are:
1. Decisions on how to keep pets (each city has its own Decision that must be in
accordance with the umbrella Animal Welfare Act)
2. Rulebook on how to keep dogs that may pose a danger to the environment.
These two by-laws more closely regulate the owner's obligations - that every dog must be
walked on a leash, that the owner must clean after his dog, that certain breeds must also
carry a basket, how the dog can ride public transport, that the owner must carry the dog's
passport as proof of ownership, etc. The communal police at the premises is responsible for
monitoring the implementation of these by-laws.
With these four legal and by-laws, the most important issues related to keeping pets are
defined. However, this existing legal framework does not define the issues of pet-friendly
facilities and public institutions. This is all left up to the individual l level, so it can happen
that in one city, one mall allows pets while another mall doesn't. One taxi operator accepts
pets for transport while another taxi operator does not. Also, it may happen that some local
pharmacy or mini market allows dogs to enter their facility, while other facilities of the
same purpose in another part of the city do not allow it. This can be very confusing for pet
owners as they never know where they can and cannot go with their dog in their city. Now
imagine a foreigner who came as a tourist with his dog. It is even more difficult for him to
find out and be informed where and how he is allowed to walk and enter with his dog.
In order to avoid such misunderstandings, it is necessary to pass another by-law that would
more closely define the pet-friendly policy locally. That by-law should be in the form of a
Rulebook on pet-friendly facilities, which would contain information on which all facilities
and public institutions on the premises are pet-friendly and what are the standards of good
practice that must be respected in order to be truly pet-friendly. The rulebook would also
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contain rules that owners should follow if they want to stay with their dog in a pet-friendly
facility.
For health and educational institutions, the ordinance may introduce a special category of
dogs - "emotional support dogs". These would be specially certified owner's dogs, which
would undergo a certain assessment and education together with their owner, and only
dogs that possess this certification could with their owner enter such facilities, but also
engage in socially useful work within the special "Animal Assisted Activity" programs.
These programs are represented especially in the USA, and they aim to provide patients
and users of these institutions with a pleasant emotional experience for the sake of
improving mental health and general mood, which in turn can lead to an improvement in
physical health.
The certification of such dogs is also important for travel, especially by plane, as it would
allow the owner to take the dog in the cabin with them. In the USA there is this category of
dogs, and dogs that have this certificate can travel with their owner on any means of
transport.
In our country, in Novi Sad, there is an organization called "Prijateljska Šapa", which is a full
member of the International Organization for Therapy with the Help of Dogs (AAII), and
which owns therapy dogs and trains guide dogs and emotional support dogs.
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Social norms
What does the Animal Welfare Act and Regulations mean and what are the responsibilities of
the owner?
Animal welfare is a multidisciplinary issue and is not exclusively related to veterinarians,
owners or lawmakers, but is also an extremely important social issue.
In addition to being part of a business that is predicted to reach $13.2 billion in 2022 in
Japan alone, pets bring people pleasure and emotional satisfaction. Their safety is in the
hands of the owner and is guaranteed by law.
In many developed countries, the awareness of the well-being of animals, but also of their
positive influence on the human psyche, health, and society in general, has been
systematically developed for generations. As this is still an area in Serbia where social
frameworks of obligations and responsibilities are not precisely defined, it is good to look
upon countries where animal welfare laws are successfully implemented in practice.
Why are these laws important?
First of all, because a set of specific and clear rules make both owners and pets and
everyone they come in contact with happy. Of course, assuming responsibility implies that
the owner follows the rules, but the laws themselves are necessary so that the pets are fully
protected.
Thus, the European Convention for the Protection of Animals deals both with the moral
obligation to respect all living beings and the recognition of the benefit that animals have
on humans, as well as with the observation of all possible problems that may arise in the
communities of humans and animals.
According to the same convention, a pet is an animal that lives with people exclusively for
fun and companionship and that the owner never leaves.
In this regard, it is interesting to note that a pet cannot be a gift for a person under the age of
16, except with the consent of the parents.
The set of these laws also provides for the education of owners, breeders, trainers, and
everyone who can be responsible for the well-being of pets in any way.
In Great Britain, any behavior such as intentional injury, or neglect, especially if it relates to
the pet's health, is considered a violation of the pet's rights and the owner is held
accountable. A special act regulates the prohibition of inhumane surgical interventions such
as ear and tail docking, as well as all activities related to do g fighting or intentional
poisoning. Penalties for violators are severe and range from fines to prison terms.
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An important part of the law refers to breeders, who need a license for this activity, and are
obliged to work with the puppies on socialization and to provide them with toys and
physical activity in addition to regular veterinary care.
When it comes to owners, but also pet sitters, the rules primarily concern control over pets,
both in public areas and on private properties. They refer not only to the potential injuries
and damage that the pet would cause, but also to a person's assessment that the dog could
hurt him in any way. The punishments for those responsible are high, and for a dog that
would actually attack someone, merciless.
Germany enjoys a reputation as a pet-friendly country where pets are treated like royalty. At
the same time, the laws are very strict. Prospective dog adopters go through long restrictive
procedures through which their eligibility, conditions for keeping pets, and even annual
income are determined. After a positive answer, the adoption fee is paid.

If you are planning to live in Germany or just visit, it is important to know that the law
allows entry with a maximum of five pets.
Unless they are guide dogs or adopted dogs, German law also overlooks the annual tax for
keeping pets, the basis of which increases in relation to the number of pets.
At the same time, it is possible to pay for health insurance for pets, which covers almost all
interventions.
All owners will be pleased to know that furry family members are allowed in most places,
except supermarkets, and can use public transport.
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Unless specifically indicated, they do not have to be on a leash in the parks, although some
parks have special areas intended exclusively for dogs. It is the responsibility of the owner to
pick up after his pet.
When responsibilities are clearly defined and we are aware of the importance of our role in
the lives of pets, compliance with the law is a natural sequence of events.
No matter how pet-friendly the place is, important are the good manners of the guests, as
well as constant education.
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Responsible ownership and social responsibility
In addition to accommodation, nutrition and veterinary care, responsible ownership also
includes physical activities, socialization and interaction of pets with other people and
animals. Before adoption, it is necessary to know what needs to be done in order for the
new family member to be safe, healthy and happy.
Responsibility in the beginning means providing a home to a pet whose tendencies and
predispositions best fit into the habits of the family.
Although they are different in each country, the goal of all animal welfare laws is the same
and is not based only on penalties in case of non-compliance, but above all on the best
possible treatment of animals, social responsibility, but also education.
Their implementation has been underway in Europe for more than four decades, and these
norms initially concerned the conditions under which animals were kept on farms and in
laboratories, under which they were treated, transported, etc. The improvement of the law
was worked on continuously, in accordance with the changes in life circumstances, and thus
the area to which they apply has also expanded to include pets.
When it comes to the rules, getting to know each other starts even before staying at a
destination. To enter any country of the European Union, prepare all the necessary
documentation.
To enter Montenegro, Bosnia and Herzegovina and Macedonia with a dog, it is sufficient
that the dog has been vaccinated against rabies, chipped, vaccinated against infectious
diseases, has a passport and a health certificate issued by a veterinary clinic that is not older
than 48 hours.
If you are from Serbia and decide to spend your vacation in one of the EU countries, the
documentation for traveling with pets consists of: a passport containing the microchip
number and vaccination data, a titer test, a veterinarian's certificate about the pet's health
and a veterinary inspection certificate for exiting countries. You get all the documents in
Serbia.
According to the division of the World Organization for Animal Health (World Organization
for Animal Health - OIE), when it comes to rabies, countries fall to high risk, countries where
rabies is under control and countries where rabies does not exist. Entry requirements are
defined based on the country of travel to versus the country of travel from.
Traveling with pets from one EU country to another is somewhat simplified, but even in
that case, if e.g. you are traveling from Croatia, the dog must have a passport, a microchip
number, be vaccinated against rabies and be treated against tapeworms.
Although the EU has a single list of rules that are considered the standard for travel, there
are also countries, such as Great Britain, Ireland and Sweden, as well as Australia, outside
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of Europe, New Zealand, Japan, the United Arab Emirates, which have their own
classifications, requiring very a long quarantine if you are entering from countries that are
considered high-risk and where traveling with pets is difficult.
If you are traveling to Germany, the good news is that dogs are more than welcome in this
country, and that the close relationship between people and dogs is deeply culturally
rooted. After all, it is estimated that around 20 of the most famous breeds, very popular in
Serbia as well, from dachshunds to German shepherds originate from this country.

At the same time, Germany is considered a pioneer in the training of guide dogs for the
blind and partially sighted. You will recognize all working dogs, helpers and assistants by
their brightly colored uniforms. On the other hand, be careful when it comes to breeds that
are considered dangerous by German law and are not allowed to enter, namely bull terriers
and mixed breeds. These rules are somewhat lenient for tourist visits and allow a stay of up
to three weeks.
When it comes to animal welfare, Germany prioritizes the time a pet spends alone, which
must not exceed five hours. And while e.g. in America, most owners leave dogs in
transporters or boxes, even on balconies, in Germany this approach is considered abuse.
The law itself is one of the strictest and fines reach 25,000 euros!
Another interesting thing comes from America related to intentional cruelty to animals,
where it has been treated as a federal crime since 2019, and the same law already prohibits
any promotion of cruelty and torture.
When it comes to animal welfare, Switzerland has gone one step further. The constitution of
this country contains a specially established article dealing with protection against violence
as well as rules regarding the treatment of animals.
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A specific set of laws guarantees a certain quality of life to all animals, prohibits causing
pain and injury, as well as any act that would harm the animal's dignity. This term makes it
unique in the world.
Thus, since in Switzerland as many as 43% of households have a pet, although they are
exempt from pet tax, cat owners are obliged to provide them with human company, or
visual contact with other cats, as well as enough space to play.
This country has also developed a series of complex rules when it comes to the welfare of
dogs, which includes guaranteed time for walking and running, as well as the prohibition of
leaving a pet alone for more than four hours.
The growth in the number of pets, noted especially during the pandemic, also requires a
more precise description of norms related to the well-being of pets, especially the time that
owners spend outside the home. Thus, more and more companies accept the pet-friendly
rulebook on business, and thus directly influence the spread of awareness about the
importance of responsible ownership.
It does not begin and does not end with meals and regular vaccinations, but continues with
interaction with pets, socialization, recognition of their needs, and the awareness that they
depend on the owner at all times.
Finally, the notion of responsible ownership also implies respect for social norms, especially
when it comes to public areas. With PTA certification, all service providers clearly define
their services, which guests are introduced to even before arrival.
Established and precise frameworks are the basis of pet-friendly services.

Culture
Novi Sad, as the capital of Vojvodina, was chosen as the European Capital of Culture in
2022.
Since then, many cultural and artistic events have been represented, and Novi Sad is being
promoted as an example of European values in Vojvodina and Serbia. However, European
values are also animal rights. We have to wonder how Novi Sad is ranked there. How does
Novi Sad promote animal rights and how does it treat pet owners?
Novi Sad is a city that, according to the statistics of tourist organizations, is extremely
visited by foreign tourists. Incoming foreigners are largely traveling with their pets and
looking for pet-friendly accommodations. In addition to accommodation, foreigners who
come from the USA and EU are used to being able to enter taxis, public transport, schools,
hospitals, shopping centers, post offices, markets, banks, etc. with their pets, and often
face unpleasant experience when they cannot spend relaxing time around the city with their
four-legged companion because their freedom of movement is limited.
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What is important to note is that foreign tourists who come with their pets know very well
the rules of behavior in such places - their dogs are extremely well-behaved, used to urban
conditions, are equipped with adequate equipment, and do not disturb passers-by or cafe
guests and restaurants.
This is because in the countries they come from, the culture of keeping dogs is at a high
level, the owners are well educated about their rights but also their obligations and respect
the laws on communal public order and peace. In Germany and Austria there are so-called
"Hundeschule" and "Hundezentrum", training centers for dogs at the city/municipality
level, where it is the obligation of every owner to pass a socialization school in an urban
environment so that he can move around the city with his dog.
This means that in the first place, the awareness of responsible ownership must be highly
developed in order for a real pet-friendly community to exist.
Raising awareness about responsible ownership is precisely achieved through constant
education and public advocacy of both public institutions and non-governmental
organizations that deal with issues of animal welfare and rights.
Education and raising awareness about the culture of keeping pets, on the one hand, aims to
educate the owners themselves about how a dog should behave in an urban environment,
and on the other hand, it should educate the wider social community about the humane
attitude towards dogs, in order to outdated cynophobic thinking be eradicated.
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Education
Dog training
Does your dog take food from the table, climb on furniture, jump on guests, bark at passersby, be aggressive when meeting other dogs, pulls the leash uncontrollably, run left and right
during a walk? If the answers to these questions are yes, then your dog is ill mannered.
The dog is the only animal that man has tamed to live with him. Therefore, the human is
also responsible for teaching the dog how to behave in that human world.
Dogs are born knowing certain stimuli: smells, touches, they know the need for food and
they know their dog behaviors. Dogs are not familiar with collars, leashes, driving in a car,
they don't know what it means to take a bath, walk somewhere where there are a lo t of
people, etc. This is all something that the dog has to learn, and it is called socialization or
dog training.
Before we teach the dog certain commands, we need to educate the dog, because a trained
dog is not the same. A well-behaved dog is a dog that behaves nicely 24 hours a day,
without commands. A trained dog knows where it belongs, knows where to eat, how to
welcome guests, how to walk on the street, how to greet other dogs, how to greet other
people, how to treat children.
When a person decides to take a dog with him, he should first educate himself about what it
actually means to "own" a living being for 24 hours, and only after that he can begin to
educate that four-legged creature himself. The good news is that all dogs learn the same
way, and every breed of dog can be trained.
So when we talk about dog socialization, we actually expect socially acceptable behavior
from a dog, and responsible dog ownership from a human.

33

Standardization and certification of the pet-friendly services

Common behavioral problems in dogs
Problematic behaviors are all activities that are unacceptable and undesirable and present a
problem to both humans and dogs.
Many of them are natural for dogs, but bother people, and often develop as a result of
wrong upbringing, exposure to stressful situations, or repressive learning methods.
Dogs react instinctively and instinctively, and the negative behavior of dogs is directly
related to human behavior.
In 1978, the World Society for the Protection of Animals adopted the Universal Declaration of
Animal Rights at the headquarters of UNESCO in Paris. The declaration is based on the fact
that animals are living beings with feelings, which need to be treated and respected in that
way. The Universal Declaration of Animal Welfare is set as a common standard for all people
and nations. This is extremely important when it comes to correction or prevention of
undesirable behavior. In this regard, punishment may stop the undesirable behavior, but it
will not change the emotional state, which means that the behavior can be repeated and
escalated.
Behind every behavior, regardless of whether it is acceptable or not, there is a reason. Thus, a
good understanding of the most common problems is imposed as the first step towards
their solution and prevention.
The most common undesirable behaviors in public places and how to modify them

Barking
Dogs communicate in different ways - barking, howling, whining, etc. When excessive,
barking is considered a behavioral problem. In order to correct it, it is necessary to find out
the reasons, and they are the most common: warning, playfulness and excitement, seeking
attention, anxiety, boredom, reaction to other dogs. The most effective way to overcome
this problem is bark/quiet commands, as well as a patient and consistent owner.
The best results are achieved when the dog is active, when triggers are avoided, but also
when there is no reward for the behavior.
Digging
Digging is a matter of instinct in dogs, and as this behavior can be a problem at home, it can
also cause damage during a stay in a pet-friendly location, such as the beach. Service
providers do not take kindly this phenomenon either. The most common reasons are,
boredom or excess energy, anxiety or fear, hunting instinct, seeking comfort (such as
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cooling), wanting to hide things (like food or toys), wanting to escape. Once the cause is
determined, work can be done to eliminate it. Here too, physical activity proves to be the
most effective, but also setting aside some place where the dog will be able to dig freely
and where this activity will be acceptable.

Inappropriate urination and defecation
These behaviors are among the most undesirable and frustrate both owners and people
around the dog. Uncontrolled urination destroys parts of the home and makes the dog
unwelcome in public places. Before any attempts at correction, it is necessary to rule out
health problems with the veterinarian. If no medical cause is found, then it can be reduced to
one of several: excited urination, territorial marking, anxiety, lack of proper training. This
phenomenon is inevitable in puppies, especially before 12 weeks of age, but when it comes to
older dogs, many of them require serious behavior modification to break the habit. It is very
important not to punish the dog in order not to associate this act with negative emotions.
On the contrary, the most successful method for this kind of behavior has always proven to be
a reward for the work done in the designated place.
Jumping
As a common and natural behavior, it starts in the earliest period when , as puppies, they
jump to reach and greet their mothers, and later they continue with it when they greet
people. They may also jump when they are excited or seek an object in a person's hands.
Jumping may also be undesirable for safety reasons if there is a child or an elderly person
nearby. There are many methods to stop it, where lifting the knees, grabbing the paws or
pushing away sends the wrong message to most dogs, because it is jumping that asks for
attention, so the dog perceives all of the above as a reward. The best method is to ignore
and move away, without making eye contact or touching. When he relaxes and stays calm, a
reward follows.
Aggression and bite
A dog never attacks without reason and with premeditation, but because it feels
threatened. Signs of aggression are growling, showing teeth, attacks and finally a bite.
Although every dog has the potential to demonstrate aggression, regardless of breed, dogs
with a history of biting and those bred with aggressive tendencies are much more likely to
show such behavior toward humans or other dogs. This means that the environment has a
big influence and most experts agree that breed-specific legislation is not the answer.
The reasons for aggression and biting can come from the same source that needs to be
discovered. After ruling out a possible health problem, it is best to seek the help of an
experienced trainer or behaviorist. Owners and breeders are the ones who can help reduce
the tendency of any type of dog to bite through proper training and socialization.
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According to the Serbian law on animal welfare, the "attention of a good host" is the
provision of conditions that meet the animal's vital needs, such as a sufficient amount of
quality food and water, space for movement, nutrition and rest, shelter, microclimatic and
hygienic living conditions, the presence and contact with animals of the same species and
the preservation of the physical, psychological and genetic integrity of the animal, such as
undertaking and implementing preventive, diagnostic, hygienic, therapeutic and other
measures in order to preserve the health of the animal and prevent injury, disease, stress,
pain, suffering, fear and the death of the animal.
If it is understood that the pet's "hosts" are the owner and the community, at the local level
all of the above could be implemented through education on the importance of
socialization and training, along with the creation of a safe space for free movement, placing
buckets with hygiene bags, bowls of water, etc. and as the most important - the existence
of clear rules and penalties for their non-compliance.
These are also the Pet Policy basics represented by the PTA certification.
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Types of education
Our country has the opportunity to emulate the good European parks in terms of petfriendly tourism, and to adopt what works in neighboring countries.
Prerequisites must be created for this kind of good practice, and it all starts with extensive
education:
- education of dog owners - through radio and TV shows, forums, public performances where they will talk about the etiquette of dogs staying in cafes; going with the dog to
hotels and other accommodations; what it means to have a well-behaved dog in a cafe or
hotel; what an owner should respect and pay attention to if he wants to take his dog to
public places or if he wants them to travel together.
Owners should know that there are people who are afraid of dogs and who do not like dogs,
and that is why they must have full control of their dogs at all times in order to make it easier
for people around them to be around. Writing a manual on "pet-friendly etiquette" is
something that would be extremely useful to owners, because that way they would get all
the necessary information about what it means to have a well-behaved and socialized dog
in an urban environment.
In addition, based on German and Austrian dog schools, courses for owners and their dogs
can be organized at the city/municipality level, where socialization exercises and dog
acclimatization to life in urban conditions would be conducted under the supervision of a
professional or instructor.
Schools could be held partly in specialized training centers, and partly in the city in public
areas. In our country, and in Novi Sad, there are already such training centers as well as
schools for education in the field of cynology.
- education of staff and cafe owners - it is useful to educate restaurateurs about what it
actually means to be a pet-friendly place; what staff should pay attention to; what kind of
content for dogs can one place have; which laws and regulations the staff can refer to and
possibly sanction and remove the irresponsible owner from their facility. Here, it is
important to create educational materials as well as information materials for the owners of
catering establishments so that they can get the necessary information as easily as possible.
- education of hoteliers - in addition to education, this also includes staff training; this can
also be done through an online course in the form of a presentation that they listen to and
then receive a mini knowledge test of a few questions; hoteliers must have trained staff if
they want to provide adequate pet-friendly service for their guests. This is in the first place
due to the overall safety of the staff themselves, including other guests, so that no one's
rights are threatened.
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Finally, the most important education is the education of the entire citizenry.
Citizens must be informed whether and to what extent their city is pet-friendly, they must be
informed where pets are allowed to move and what are the additional measures that both
owners and employees of certain institutions must comply with.
This education is perhaps the most important, because, as we know, there are people who
do not like dogs, and are fiercely opposed to pet-friendly policies, however, today it is
considered backward thinking where cynophobia is defined as a consequence of ignorance,
fear and insufficient information.
This type of education can be included in the tourism offer of cities, where in addition to
basic information, information about pet-friendly facilities and the city's pet-friendly policy
would also be available in the info centers.

Special training and categories of dogs
For health and educational institutions, the ordinance may introduce a special category of
dogs - "emotional support dogs", these would be specially certified owner's dogs, which
would undergo a certain assessment and education together with their owner, and only
dogs that possess this certification could with their owner to enter such facilities, but also to
engage in socially useful work within the special "Animal Assisted Activity" programs.
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These programs are represented especially in the USA, and they aim to provide patients
and users of these institutions with a pleasant emotional experience for the sake of
improving mental health and general mood, which in turn can lead to an improvement in
physical health.
The certification of such dogs is also important for travel, especially by plane, as it would
allow the owner to take their dog in the cabin with them. In the USA there is this category of
dogs, and dogs that have this certificate can travel with their owner on any means of
transport.

The therapeutic influence of pets on human health
Animals play an important role in the lives of many people. Professionally trained assistance
dogs, such as guide dogs for the blind, provide obvious assistance to humans. However, an
ordinary pet, a dog or a cat, and even a goldfish, can provide a therapeutic effect on human
health.
We need to raise awareness about the contribution pets make to our daily lives, as well as
their ability to heal us and make us better people.
The methodology based on research and analysis of scientific and professional literature on
the impact of pets on human health led to the following results:
It is estimated that over 60% of households around the world have a pet, and most people
consider their pet as an equal member of their family.
A few years ago, research found that people who have a pet have a healthier heart, are less
sick, don't go to the doctor as often, move around more, and are much less depressed. Pets
can also have a positive effect on allergies and asthma.
Children with autism and other learning disabilities are able to interact better with animals
than with people. Autistic children often rely on non-verbal communication, as do animals,
and introducing such a child first to a dog or a cat can greatly improve the creation of later
interactions with people.
Animal Assisted Therapy is therapy with the help of animals, is another important aspect
that includes the use of animal "volunteers" such as horses, dogs, cats, rabbits, birds, fish, to
interact with patients suffering from schizophrenia, depression, anxiety disorders, eating
disorders, hyperactivity with lack of attention and focus, autism and other forms of
developmental disorders. Animal "therapists" reduce stress and anxiety in such people and
improve the general mood.
The bottom line is that pets can reduce loneliness and stress, increase social interaction,
promote physical activity, and provide unconditional love and attention. Caring for a pet
can even extend our life. Globally, pets can truly enrich our lives, and teach us how to take
better care of ourselves and enjoy the time we spend with them.
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How pets affect mood and health
Most owners these days know what a positive impact a pet can have on their daily life.
However, there are those who are still unaware of all the health and mental benefits that a
little furry creature can leave on them.
Only recently, human-animal relationship research has begun to deal more intensively with
this aspect from the point of view of human health.
Previous studies have shown that:
- pet owners suffer from depression to a much lesser extent. - people who own pets have
lower blood pressure when they are in a stressful situation - playing with a pet increases
the level of serotonin and dopamine, which has a relaxing and calming effect
- pet owners have a lower level of triglycerides and cholesterol. - owners older than 65 years.
they visit the doctor 30% less often than their peers who do not have a pet. - pets such as
fish in the aquarium also have a positive effect on people's health by reducing locomotor
tension.
One of the main reasons for such therapeutic effects is that a pet provides the basic human
need for touch. It was established that even those convicted of the most serious crimes
showed significant changes for the better in their behavior and attitude towards others,
after interacting with the animal. Petting, holding, scratching and hugging an animal can
significantly relax and comfort us in stressful situations.
The companionship of a pet also reduces loneliness, and promotes the desire for physical
activity, which in fact improves mood intensely.
Pets can help us adopt a healthy mindset and a healthy lifestyle in general, resulting in a
reduction in symptoms of depression, stress, bipolar disorder, PTS and anxiety.
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The impact of pets on the health of adults
The key to a healthy life is successfully solving and facing all the challenges and changes
that it brings us. Pets can especially help us in this:
- to find meaning and happiness in our life - as we mature, our priorities change, and
sometimes we can feel rejected and useless. This is exactly the role of a pet, next to which
we feel needed and useful because we have to take care of another living being, and in this
way we raise our self-confidence and morale. Taking care of a pet fulfills us, it gives us a
sense of responsibility, especially if we take care of an adopted older dog or cat from a
shelter for abandoned animals, because we have also done something noble - saved a life.
- pets help us preserve our acquaintances and create new ones - hanging out in parks and
walking with a pet is a great way to meet interesting people and interlocutors
- a pet can be an excellent incentive to increase physical activity - they are a great
motivation for play and laughter which boosts the immune system and increases energy

The influence of pets on children’s health
Children who grow up with a pet have a significantly lower chance of suffering from various
types of allergies and asthma, and on the other hand, with a pet, the child learns
responsibility, compassion and empathy towards other living beings. Unlike parents, pets
are not critical and do not give orders. They are always attentive, caring and gentle, and
children in such a home generally have a constant sense of security, which is especially
important when the child is separated from their parents during the day, when separation
anxiety can occur. Research has also shown that pets can calm hyperactive or aggressive
children.
Children who often play with a pet are much calmer and more stable than their peers who
do not have a pet, and also show better success in school in terms of solving problems and
tasks. Also, research has shown that children who have a pet are more likely to play some
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kind of sport and are generally much more physically active than their peers. By playing
with a child, a pet stimulates his imagination and curiosity, and gives him what every child
needs - pure joy.
Children with developmental disabilities and learning difficulties, such as children with
autism, interact much better with animals than with people. Children with autism rely on
non-verbal communication and signs, as well as animals. In this way, learning to bond with a
dog or cat first greatly contributes to better interactions with people later in life.
Finding the ideal pet for your needs
As it has been established so far, people who have a pet are generally happier, more
independent, full of self-confidence, but it is still very important to choose a pet that will
fully fit into the rhythm of life and be completely compatible with the habits of the future
owner. What should be paid attention to when choosing a pet is the following:
- are you more of a house type - if you spend most of your time indoors or work from home,
then a cat or a rabbit is ideal for you, and also spending time with a parrot or looking at an
aquarium with fish is another form of relaxation with a pet in your home.
- do you spend more time outside - if you are physically active, if you like to run or walk, a
dog is ideal for you, he will make you take on new challenges every day.
- if you have small children or elderly household members - you must pay attention to the
size and temperament of the pet. Puppies and kittens are generally hyperactive, as are
smaller dog breeds, while larger or older dogs are calmer and more composed.
- pay attention to whether you already own a pet - sometimes jealousy can arise between
dogs or cats, so if you want to get another pet, think carefully about whether they will get
along and whether you will be able to meet these additional obligations.
- if you like a clean and tidy home - if you belong to those who do not like animal hair and
constant cleaning or hiding behind pets, then fish, rodents or birds are ideal for you.
- if you have a beautifully landscaped garden or yard - think carefully about whether you
would prefer a dog or a cat. Dogs know how to dig holes and mark their territory, while cats
are very stealthy and careful.
- time - perhaps the most important segment of caring for a living being, because it is an
obligation that can last for 15-20 years in the case of a dog or cat, and over 30 years in the
case of birds.
Also, you can always adopt an older dog or cat and brighten up their old age.
A pet is not for everyone
Caring for a pet is not a panacea for psychological problems. Pets have a positive influence
only on those who really love and appreciate animals. There are people who simply could
never have a pet, and getting a pet in terms of a therapeutic effect will have no effect on
such people.
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There is another group of people who love animals, but simply cannot have them in their
home, and some of the reasons are:
- money - food, health care, equipment, toys, vaccines, it all costs money, and it's all
necessary for your pet. Retirees or those without a fixed income might have difficulty
making ends meet on a monthly basis.
- time and attention - any experienced owner will tell you that there is no therapeutic effect
from a dog that is alone all day and confined in a small space. In order for the dog to provide
the necessary energy to the owner, first he needs all his basic needs to be satisfied.
Frustrated and stressed dogs due to compromised welfare are only a problem for the
owner and a source of problems. A dog needs attention and physical activity on a daily
basis, without exception.
- destructiveness - any dog or cat of a certain age can cause various problems to a greater or
lesser extent - bite shoes, scratch furniture, mark territory in inappropriate places, etc. With
training, these habits are eradicated, but there is still a possibility that they will reappear
when the pet is neglected.
- health problems - allergy to cat or dog hair is the most common reason why some people,
despite their good will, cannot have a pet
Therapy with the help of animals
AAT - Animal Assisted Therapy - involves the use of animals - dogs, cats, horses, rabbits,
birds and fish for therapeutic purposes in people suffering from mental disorders schizophrenia, depression, anxiety, eating disorders, attention disorders, autism and other
cognitive disorders.
Companionship with animals in patients improves mood and reduces stress, so they are
much easier to cooperate and receive therapy.
Also, another type of use of animals for therapeutic purposes is reflected in AAA - Animal
Assisted Therapy - where animals are brought to visit various institutions - schools,
kindergartens, boarding houses, hospitals, nursing homes.
Spending time with the animal for an hour or two during the day, petting, holding it in your
lap or even watching it perform interesting tricks and exercises, helps people and children in
these institutions to take their mind off their problems and to relax and laugh at the
moment.
- Anti-stress therapy - Pets reduce stress and nervousness. You only need to socialize with
your pet for half an hour a day. It has been found that emotional intelligence is at a higher
level in people who have a pet than in those who don't have one.
Spending time with the animal for an hour or two during the day, petting, holding it in your
lap or even watching it perform interesting tricks and exercises, helps people and children in
these institutions to take their minds off their problems and to relax and laugh at the
moment.
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- Pets lower blood pressure and improve mood - Pets lower high blood pressure, protect
against heart attacks and improve mood. Experts say that spending time with animals
increases the level of happiness hormones. If you bring your pet to work, your motivation
and productivity in the workplace will surely increase.
- By walking to a more beautiful figure - Dog owners are less prone to obesity and have a
better condition than people who do not have a dog, because they regularly take them for a
walk.
- Pet owners are more sociable people - Pet owners are more sociable and relaxed people.
By taking your dog for a walk, you can meet interesting people and make friends.
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Practice of pet-friendly services in Novi Sad and Vojvodina
Statistics are poorly compiled in Serbia and the region, so it is not possible to obtain precise
data on this trend, but it is also a fact that these, as well as all new industries, are developing
more slowly in our country.
This is connected with the paying power of citizens, but also with the development of
awareness regarding the many elements that accompany the introduction of innovations
like this one.
The Elaborate on Standardization and Certification of pet-friendly services aims to help
and reverse this trend and to create a demonstrative example for the world from
Vojvodina, i.e. Pet Oasis as a typical thematic destination for tourists with pets.

Certainly, this need and trend of keeping pets, mostly small dogs, is more pronounced in
larger and more urban areas, so we can take Novi Sad, the largest city in Vojvodina, as an
example.
One of the interesting ways on how the residents of Novi Sad find where they can go with
their pets is the Facebook group pet-friendly facilities in Novi Sad".
This group is one example of good practice and a way to inform and advise pet owners
about places they can visit.
It currently has about 260 locations, and about 60% of the pet-friendly places they marked
are catering establishments (cafes and restaurants).
Other facilities such as accommodation, bookstores, hair salons, exchange offices,
boutiques, etc. make up the remaining 40%. The largest concentration of buildings is in the
very center, and as you move towards the outskirts of the city, their number decreases.
The community consists mainly of women, 80% of the members are women, 20% are men.
95% of the members are from Serbia, of which 80% are from Novi Sad.
The most numerous are people between 25-34 years old, and an approximate percentage of
them are people between 35-44 years old.
Petar Plačkov, founder and editor of the "pet-friendly objekti u Novom Sadu" (meaning
pet-friendly facilities in the city of Novi Sad) Facebook group, says that the most common
problem is that people have insufficient information about certain facilities where they
could walk, rest or buy something. These include, for example, shopping centers,
organized/wild city beaches, museums.
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"Pet Travel Advisor" platform https://www.pettraveladvisor.com/ was created with the
aim of displaying facilities from 4 categories as well as their business rules so that visitors
know in advance what to expect:
1.
2.
3.
4.

Accommodation
Food and drink
Services
Tourist attractions

This is a comprehensive presentation, unique not only at the level of Vojvodina, but of the
world.
The platform, in addition to showing the map and locations, also deals with interesting
topics that encourage hotel owners and caterers to unite, improve their offer, but also pet
owners to be responsible and good guests.

The benefits of providing services that include pets
If you're a host, consider making your business pet-friendly to attract new customers. Why?
These unique hotels are quickly winning over new customers and new markets.
In addition to the benefits for pet owners who visit a pet-friendly facility, there are also
many benefits for the accommodation itself.
First, you can charge guests a pet fee.
Offering additional equipment and content for pets allows you to stand out from the
competition.
Best of all, it can help you stay booked year-round, even in the off-season.
Another benefit for hoteliers who offer pet-friendly accommodations is that they inspire
loyalty to your property.
If a guest knows that both they and their pet will be well received at your property, it
increases the likelihood that they will book with you again.
They might even keep you in mind for their next vacation if you offer to add a free dog
leash, treat bowl, or bandana with your hotel's name on it for good brand recognition.
If your hotel is recognized as a good place for pets, it will inspire pet owners to share their
experiences with friends, family and on social media.
If your hotel is pet-friendly, make sure your customers know it too by highlighting pet
information and your policy on the spot and website.
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Standardization of pet-friendly services
Standard
The standard includes Pet Kit and Pet Services that is, a set of amenities and services offered to
guests with pets around the world.
Standardization requires the satisfaction of the minimum criteria - Basic equipement (?).
Everything else that falls under Additional Equipment and Services is the options that are
selected.
They can be free, included in the cost of stay or even on sale. Also, they can be provided
internally, as well as externally, which encourages the mutual cooperation of local providers
in order to improve the general offer at the location of the stay.
P e t K it:
Basic equipment

Bowl (for water and food)

Bed or mat (for rest)
Additional equipment

Dog Station (place for waste - a combination of a bag and waste bin)

Bar (pet treats)

Hygiene (special towels for pets, soap, shampoo, bags)

Shop (selling food, clothing and equipment for pets)

Playroom (outdoor or indoor enclosure for play and training)
P e t S e r vi c e:




Sitting
Walking
Transportation

Standardization is the process of:

Consulting and harmonization of pet-friendly businesses (hotels, accommodation,
caterers, tourists and other service providers) with legal regulations and best global practice

Creating a unique business policy and procedures (PET SOP and Pet Policy)

Education and consulting for business improvement

Furnishing of facilities

Presentation and promotion of the location
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4 categories and their subcategories:
Accommodation

Food and drink

Apartment
Camping & Glamping
Hotel
Spa & Wellness Resort

Restaurant
Cafe and Bar
Fast food
Pub
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Services
Transportation
Pet Shop
Veterinarian
Groomer
Pet sitting
Pet walking
Bank office
Post office
Business office
Beauty salon
Gym
Library
Market

Tourist attractions
Tourist Tours
Cruises
Adventure and sport
Beach
Cultural sights
The forest
Lake Mountain Park
Mall
Zoo and aquarium
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Certification
Certification entails several steps:
1. Business registration
It is necessary to register in the pet-friendly database of businesses on the website
www.pettraveladvisor.com
2. Standardization
Follow the registration process and create your unique pet policy
If you are accommodation, it is necessary to create and PET SOP
3. Furnishing
4. Reporting

The standardization process is an automatic process that occurs by filling out the form on
the website www.pettraveladvisor.com and communicating with the Pet Travel Advisor
team and your head of the sector for pet - friendly business.

Certification process
Accommodation

For the purpose of certification, each facility that offers accommodation must:
- Report the facility to the pet-friendly registry accommodation
- Creates an official rulebook (Pet Policy)
- Creates PET SOP (Standard Operational Procedure)
- Choose a contact person - Sector Manager (Pet Caretaker)
- Provide the basic equipment of the facility for receiving pets (water and food bowl,
bed or mat for accommodation)
- Train staff to implement standardization and categorization
- Sends an annual work report
In addition to this, the facility can also opt for advanced equipment and service provision,
which further increases quality, the possibility of additional earnings and affects the
Categorization.
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Food and drink

For the purpose of certification, each facility that offers food and beverage service must:
-

Report the facility to the pet-friendly registry restaurants and cafes (Food & Drink)
Creates an official rulebook (Pet Policy)
Provide the basic equipment of the facility for the reception of pets (water bowl)
Train staff to implement standardization and categorization
Sends an annual work report

Services

Service activities include practically everything you can get in a certain location without
excluding the presence of a pet. It can be about facilities like hairdressing salons for people,
but also those that are important for the care of a pet like a veterinarian.
We have two groups of subcategories.
Group 1.
Services are important when staying in a new location, and the offer is interesting for every
visitor with a pet. It can be inside an accommodation facility such as Pet Kit and Pet Service,
but it will most often be connected to:
 Transportation
 Pet Shop
 Veterinarian
 Groomer
 Pet sitting
 Pet walking

Group 2.
Services desirable to both tourists and citizens, and certainly belong to the additional
attractive destination offer:
 Bank office
 Post office
 Business office
 Beauty salon
 Gym
 Library
 Market
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For the purpose of certification services, it is necessary:
-

Object registration in the register (Services)
Choice of contact person - Head of the sector (Pet Caretaker)
Creation of official regulations (Pet Policy)
Basic equipment for receiving pets, if it is an object (bowl)
Train staff to implement standardization and categorization
Sends an annual work report

Tourist attractions
In order to certify tourist attractions, it is necessary to:
-

Report the facility to the pet-friendly registry restaurants and cafes (Tourist Spots)
Creates an official rulebook (Pet Policy)
Basic equipment for receiving pets, if it is an object (bowl)
Train staff to implement standardization and categorization
Sends an annual work report

As these subcategories are a large part of public areas and tourist attractions, Tourist
Organizations and Local Governments are invited to create this process together and
thereby improve the thematic offer of the destination:












Tourist Tours
Cruises
Adventure and sport
Beach
Cultural sights
The forest
Lake
Mountain
Park
Mall
Zoo and aquarium

Basic characteristics of certified facilities
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Possession of business rules (Pet Policy)
Possession of Business Procedures - Pet SOP (Standard Operational Procedures)
Showcase your business on a digital platform that is accessible to all pet owners, all
over the world
A better offer for guests with a pet - services and equipment
Trained staff
Mark of quality on the object
The possibility of additional earnings and business promotion
Standardization and certification of the pet-friendly services

Categorization
PTA certified " emblem means that the business meets the basic criteria for standardization
and the quality mark. Within standardized facilities, additional categorization is performed on
an annual basis.
The necessary criteria for certification are highlighted with bold letters and a colored
background, while the other criteria are used for additional points that can rank the
restaurateur for the status of Advanced with 3 paws or Pro with 5 paws.
CATEGORY 1: Management and communication
Criteria
1.1.

Indicator
Selecting and connecting to the
manager of the facility

1.2.

Staff training on PTA Pet SOP

- Chosen manager
- The manager has completed the
initial PTA intro course
- Educated staff on SOP rules
and procedures

Explanation
The manager
must
personally attend the course
created by PTA
The staff is educated by the
Pet Caretaker

1.3.

Reporting on program
implementation

- Keeping annual records on the
implementation of the program

1.4.

Informing guests about
involvement in the PTA program

- Prominent PTA sign at the entrance - The label is provided by PTA
- Prominent PTA mark on the
website of the facility

1.5.

- Listing of the services and properties - The Pet Caretaker creates
business and rules for accepting on www.pettraveladvisor.com
the listing and regulations
Defined
Pet
policy
- PTA carries out control
pets
through guest ratings or direct
visits

1.6.
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- Standard forms for records
are provided by PTA. Records
are stored in the facility's
register
- The analysis of the
records is carried out by the
Pet Caretaker and the PTA
adviser

Up-to-date information on

Monitoring guest satisfaction
(2 points)

- Featured guest survey
- Archiving of survey results

- Surveys are provided by PTA
- Completed surveys are kept in
the archive of the facility
- The analysis of the
surveys is carried out by the
Pet Caretaker and the PTA
adviser
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CATEGORY 2: Equipment (Pet Kit)
Criteria
2.1.

Indicator
Basic equipment for
standardization

Explanation

- Basic Pet Kit
 Bowl
*minimum criteria of all categories
 Bed or mat
*minimum criteria for accommodation
category, additional for others (2
points)

2.2.

2.3.

- The facility procures the
given equipment through its
own or our suppliers
- Possession of the equipment
is recorded by
the Pet
Caretaker and PTA adviser

Specialized
equipment
(2 - 16 points)

- Advanced Pet Kit

- The facility procures the
given equipment through its or

 Dog Station (5 points)
 Bar (2 points)
 Hygiene (2 points)
 Shop (2 points)
 Playroom (5 points)

our suppliers
- This
equipment
carries
Additional
points
for
categorization
- Proof of the equipment is
recorded by the Pet Caretaker
and the PTA advisor

Inventory list

- Inventory list
- Pictures

- The facility maintains an
inventory list
- The manager and the PTA
adviser take inventory of the
equipment

Specialized services
(2 - 8 points)

- Pet Services

- The

Staff education

- Completed training course (5 points)

CATEGORY 3: Pet Services
3.1.

3.2.

 Sitting (2 points)
 Walking (2 points)
 Grooming & SPA (2 points)
 Transport (2 points)

facility

arranges the

engagement of persons or
cooperation for the provision
of given services
These
services
carry
additional
points
for
categorization
- The provision of services
is recorded by the Pet
Caretaker and PTA adviser
- The list of current training is
available on the portal
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CATEGORY 4: Local community

Criteria
4.1.

Indicator

Explanation

- Having a list of contacts from the
local community
- Directing guests to use the PTA portal
when searching for destinations

Connecting with local
pet retailers and service
providers (2 points)

- The manager compiles a list
of pet-friendly locations
- The PTA advisor has access to
the
contact
list
and
information updates

CATEGORY 5: Ecology and social responsibility
Criteria
5.1.

5.2.

Indicator

Explanation

- Evidence of measures and activities

Informing guests about
the
importance
of
preserving nature and
the environment (2
points)
Informing
guests
about social
responsibility and
applicable legal
regulations (2 points)

- Archiving in the object's
register, for the inspection of
PTA advisers

- Evidence of measures and activities

- Archiving in the object's
register, for the inspection of
PTA advisers

CATEGORY 6: Direct indicators
Criteria
3.1.

3.2.

Indicator
Number of nights
(2 - 6 points)

- Number of nights with a pet

- The person in charge of pets





makes a list of overnight stays

Number of ratings left
(2 - 6 points)

Number of ratings on
www.pettraveladvisor.com
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Explanation
More than 50 (2 points)
More than 100 (4 points)
More than 150 (6 points)

More than 10 (2 points)
More than 20 (4 points)
More than 30 (6 points)

- The person in charge of pets
directs guests to leave a rating on
the site
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PTA Ranking

STATUS

REQUIRED NUMBER OF POINTS

(NUMBER OF PAWS)

Accommodation

Food and
drinks

Services

Tourist
attractions

20+

8+

8+

8+

30+

15+

15+

15+

ADVANCED

PRO

* The emblem with paws is given to facilities that meet the criteria, in the form of a sticker
and mark on the website www.pettraveladvisor.com together with the status of a
prominent location.
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Conclusion
The Pet Travel Advisor project follows world trends in the economy and tourism through
modern digitization and display of information and offers in a way that the market and
development of pet-friendly thematic tourism demands.
Certification of facilities and individual business facilities and services is required, as well as
pet-friendly certification destinations (city, municipality, geographical area).

In addition to standardization and certification, improvement and work in the following
areas are suggested:













Destination management and marketing
Education - socially responsible behavior of citizens
Education - HR and human resources in tourism
Adoption of supplementary regulations and by-laws to accurately define the rights
and obligations of all pet-friendly participants in tourism and economy
Involvement of tourist organizations in the information process
Restrictive measures for non-compliance
Raising the level of services and equipment both in facilities and in public areas
A culture of service
Stress-free hospitality - motivation, teamwork, management of complaints
Recognition of special categories of dogs within our country
Regulation of permits and prohibitions in certain facilities
Adoption of special regulations and recommended regulations for beaches, parks,
shopping centers, transportation, etc.

The aim of the proposed measures:
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Sustainable tourism development through adequate satisfaction of supply and
demand
Social responsibility and researching world trends in tourism
Raising the professionalism of caterers through a larger and better offer
Promotion and additional earnings of caterers
Promotion of the destination
Attracting new categories of tourists
Greater satisfaction of guests and visitors
Connecting businesses within the local community
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Professional literature and links

1. Convention on the Protection of Animals
2. European Convention on the Protection of Laboratory Animals and Pets
3. Ratification of the Convention
4. Animal Welfare Act
5. Law on Veterinary Medicine
6. Decision on how to keep pets
7. Rulebook on how to keep dogs that may pose a danger to the environment
8. Therapeutic influence of pets on human health
9. A friendly paw
10. Cinology Academy
11. Pet Institute
12. Animal Science
13. Animal-Assisted Activities
14. Animal Assisted Intervention International
15. Booking
16. Tripadvisor
17. Worlddata
18. Noblestudios
19. Condor
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Contact
Head Office
Serbia, Novi Sad
info@pettraveladvisor.com
+381 69 550 660 3
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